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SCA at a glance

SCA approach to sustainability

Our environmental goals and actions

Growing consumer awareness of 

environmental issuesenvironmental issues

Influence of environmental campaigns
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Personal Care
Incontinence care

22%Forest
Publication papers

15%

SCA – a global consumer goods 
and paper company

Packaging 27% Tissue

Incontinence care
Baby diapers and skincare
Feminine care

Solid-wood 
products
Pulp and timber

Packaging
Transport and 
consumer packaging
Industrial packaging
Containerboard

36%

Tissue
Toilet paper & Facial tissue
Kitchen rolls
Napkins
AFH (Away-From-Home)

Total sales 2010: 11 billion EUR

Our interaction with the world

Millions of people use our products, every day

Our 45,000 employees worldwide are 

committed to developing and improving our 

customers’ and consumers’ everyday lives

We operate our business in over 90 countries, 

with sustainable principles 
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Understanding our environmental impact

SCA´s goals focus on areas with biggest reduction 

potential in environmental impact:

Manufacturing – where we 

clearly have greatest scope

R t i l R ibl

Transport

Shopping, 
Use, Disposal Raw material

Raw materials – Responsible 

sourcing is key 

Production

We lifecycle
Responsible environmental stewardship

water use

carbon dioxide emissions

SCA has committed to three key 
environmental goals concerning:

fibre sourcing
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Water– an increasingly valuable resource

We will reduce our water consumption inWe will reduce our water consumption in 

water stressed regions by 10% by the 

year 2015 

All SCA’s pulp and paper mills will 

employ mechanical and biological water 

treatment plants before year 2015

Efficient use of water

Water conservation

ExampleExample

Box Hill tissue plant Australia has 

reduced its water consumption in 

excess of 50% in 10 years
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Reducing CO2 emissions

Our goal is to reduce carbon dioxide emissions by 20% by 

the year 2020, with 2005 as a reference year

Reducing CO2 emissions
ExampleExample

SCA HA has reduced emissions intensity by 19% from 2005 levels

Geothermal Steam at Kawerau NZ:

The geothermal steam plant installation in 2010 

has replaced the demand for a substantial 

amount of natural gas at Kawerau; reducing g g

CO2-e emissions from burning gas by an 

estimated 70% at this site.
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Sustainable fibre sourcing

SCA target is 100% control of fresh fibre raw materials

SCA HA has a goal of having all wood 
raw material independently verified by 
chain of custody certifications

Sustainable fibre sourcing

Virgin fibres:

ExampleExample

Virgin fibres:
SCA HA’s Wood Sourcing Policy prohibits 
controversial sources such as:

Illegally harvested timber

Timber from high-conservation value forests

Timber harvested in violation of human rights
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Consumer buying behaviour is 
influenced by environmental issues
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A great deal of impact Some impact Not very much impact No impact at all

58% say environmentally friendly as a product feature has some impact on their 
purchase choice

14% say environmentally friendly has a great deal of impact 

Environmentally friendliness is a moderately important product feature without 
being a key decision maker 

NGO influence on buying behaviours 
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